MATT ROSECRANCE
Knoxville, TN | (404) 788-8999 | rosecrance@me.com | mattrosecrance.com | linkedin.com/in/rosecrance


CREATIVE DIRECTOR
Creative leader with a proven track record of managing and creatively directing multidisciplinary teams, including visual, motion, and sound designers, to deliver visually cohesive and emotionally resonant product experiences. Known for having an excellent aesthetic taste and a sharp eye for detail, driving creative vision while ensuring precision and quality across all design elements. Skilled at influencing cross-functional stakeholders, collaborating across teams, and guiding product organizations towards a unified vision. Expertise in developing scalable design language systems and UX strategies that ensure brand consistency and elevate the user experience. Passionate about fostering innovation, delivering exceptional results, and managing complex, fast-paced projects. Core Competencies include:

Creative Direction & Aesthetic Leadership | Multidisciplinary Team Management | Design Language Systems & UX Strategy | Visual, Motion & Sound Design | Cross-functional Collaboration & Influence | Brand Consistency & Product Design | Leadership & Talent Development | Stakeholder Alignment & Creative Vision | Innovative Problem Solving

TECHNICAL SKILLS

Photoshop | Illustrator | In-Design | Final Cut Pro | Premiere Pro | After Effects | Maxon Products | Figma | Visual Studio Code | Microsoft Office | Google Workspace

PROFESSIONAL EXPERIENCE

Warner Bros. Discovery, Knoxville, TN	April 2022 – August 2024
Creative Director of Streaming, Courageous Studios
Led a creative team in transforming advertisers into storytellers through innovative design and campaign strategies for Max and Discovery+. Collaborated with cross-functional teams, including sales, marketing, strategy, product, and network teams, to ensure cohesive creative execution.
· Directed 929 unique streaming ad product activations across 17 innovative formats on Max and Discovery+, contributing to over $134.8 million in ad revenue while elevating the user experience.
· Developed new advanced ad formats and standardized existing offerings, ensuring a more cohesive, premium viewing experience across both platforms.
· Served as the primary design liaison supporting both sold campaigns and custom mock requests to enhance client satisfaction, converting un-sold inventory into new ad opportunities and driving additional revenue.

Discovery Inc, Knoxville, TN	March 2018 – April 2022

Creative Director, Global Creative & Streaming
June 2019 – April 2022
In a brand-building position, strategically leveraged deep expertise in digital advertising, design systems, and content creation across all media channels. Collaborated closely with clients to define creative strategies and guide the team in delivering high-quality design solutions.
· Designed and created a suite of 8 advanced streaming ad products for the premier launch of Discovery+, driving 331 campaigns that generated $148.1 million in total revenue and $38.2 million in attributable ad revenue. These innovative, contextually relevant formats achieved CPM premiums averaging +112%.
· Developed and executed a global brand campaign for Discovery+, selected from multiple proposals. This multi-platform strategy, integrating digital, social, and traditional media, boosted sign-ups to 20 million subscribers before the first anniversary, establishing a strong brand presence in key markets.
· Led multidisciplinary design teams to develop visually cohesive campaigns that reflected Discovery+ brand consistency and market positioning, while fostering a collaborative and open environment focused on employee development and trust.
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Design Manager, Digital Brand Creative
March 2018 – June 2019
Proactively expanded the department’s workload by engaging newly integrated brands post-merger, addressing operational gaps, and ensuring a smooth transition in service offerings.
· Led advertising and marketing strategy, managing the team and maintaining strong relationships with vendors.
· Edited and produced all video projects, functioning as an in-house production company for sponsored content, social media, and commercials, ensuring high production standards and brand alignment.

Scripps Networks Interactive, Knoxville, TN	October 2009 – March 2018

Design Manager, Creative Services
June 2012 – March 2018
Directed teams in the design, front-end development, and post-production of custom marketing and advertising solutions for the digital Food Network brand.
· Defined the direction of ad experiences across interactive media platforms, providing global direction for scalable, cross-site and cross-platform solutions.
· Collaborated with clients, sales, and marketing teams to translate RFPs into effective 360-degree brand extensions.

Senior Designer, Creative Services
October 2009 – June 2012
Led design efforts for the Interactive Creative Services group, crafting solutions for multiple projects and guiding team members in a fast-paced digital environment.
· Developed custom components for advertorials, integrations, sweepstakes, custom content, social executions, and media across various platforms.
· Created advertiser-specific pitch and sales support materials, including B2B websites, brand identities, and marketing presentations.

ADDITIONAL PROFESSIONAL EXPERIENCE

BigBark Studios, Atlanta, GA
Creative Director, Owner
Provided brand-building services for clients like General Motors, Walmart, Toyota, and Chick-fil-A, while managing production partners.

Seals Communications, Atlanta, GA
Director, Video Content

Trousdell Design, Atlanta, GA
Graphic Designer

EDUCATION

Atlanta College of Art
Bachelor of Fine Arts (BFA), Graphic Design and Advertising
· Awarded best senior portfolio at the senior show
· Received The Forward Arts Foundation Scholarship of Highest Distinction, covering full tuition for one rising senior
· Earned Presidential Scholarship for all four years by maintaining a 3.75 GPA
· Selected to collaborate with Erik Spiekermann, founder of MetaDesign and MetaPlus Typeface
